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ABSTRACT 
The region of Upper erdap (Iron Gate gorge), which includes the area around the town of Golubac, is among 
the most underdeveloped parts of Serbia, with extremely negative demographic indicators. However, this 
region is located on the Danube, which is one of the most important transport and tourism corridors. Local 
cultural and natural assets, such as the fortress of Golubac, preserved nature of erdap and specific 
intangible heritage of Eastern Serbia, are not nearly as exploited as they can be. At the same time, these 
assets are protected by state as cultural and natural heritage, which narrows the diapason of the possible 
activities by which they can be used and promoted in sustainable way and thereby support the economic 
revival of wider region. Cultural tourism connected with the Danube is certainly belongs among the rare 
activities that can bring such development. The contemporary type of cultural tourism, which is closely related 
to creativity and creative industries, enables the easier and qualitative inclusion of local tier into wider 
development frameworks. This paper investigates how current planning base for Upper erdap can be used 
for the strengthening of cultural tourism and, particularly, its creative component. This will be tested through 
the analysis of the major planning documents of the region and based on the newest trends in cultural tourism 
that rely on creativity as the main backbone.3,4 

                                                 
1  .   , . . .,  ,    - 

 , , adjukic@afrodita.rcub.bg.ac.rs. 
2   , . . ., -    ,   

 -  , , antonic83@gmail.com. 
3             , 

     :„     
        ,    

   “ (  036034)  „ , ,   
       –  “ (  36035).

4              „DANURB - 
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